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A national problem

959,000 vyoung people aged 16 -24
unemployed in the UK

Young people do not know where
the available jobs are in the
creative industries

Need to prioritise growth in the
creative industries

Exi sting |jobs oewi ni
jobs 0 a mabgnise role of SMEs
and freelancers




Government
response

AThere i s an urger
raise UK skills levels to help

drive productivity, growth and

job creation

ARNThi s Gover nment \
business to lead the creation
of a world cl ass

- Secretary of State for
Business, Innovation and
Skills, Vince Cable




National skills funding policy context

Changes in Higher Education
funding

Changes affecting education
for 14 -18 year olds

New models for school
education

Fundingfor 6 e mp | d yeedrd
Initiatives

Focus on apprenticeships

Local Enterprise Partnershigs.




The UK Creative Industries

o o o I»

66,900 businesses, 85% of which employ fewer than five people
Gross Value Added £25.9 billion

Highly qualified: 54% of workers educated to level 4 or above
Far more qualified than the UK economy as a whole, where only

34% are educated to this level

The average worker earns £8.60 an hour, compared with the total
economy, where the average hourly wage is £ 8.69

A growing sector.  e.g. design businesses have increased from
15,000 to 17,000




Sector challenges and opportunities

A Small businesses, sole traders and start -ups which cannot
engage individually with Government or education

A Poor careers advice: where are the jobs? what are the jobs?

A Some highly attractive jobs attract the applicants but there are
real skills gaps

A Opagque recruitment practices and little engagement with non -
graduates

A Not in recession: still growing

A Non -traditional nature of the available jobs and focus on talent
over qualifications




The National Skills Academy Network
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Construction (2006)

Financial Services (2007)
Food & Drink (2007)
Manufacturing (2007)
Nuclear (2008)

Process Industries (2008)
Sport & Active Leisure (2008)
Retail (2008)

Social Care (2009)

Creative & Cultural (2009)

Materials, Production and Supply (2009)
Enterprise (2009) aka Peter Jones Academy
IT (2009)

Power (2009)

Railway Engineering (2010)

Environmental technology (2010)

Health (2013)

The National
Skills Academy

CREATIVE
& CULTURAL




Strategic aims

Careers Apprenticeships Training




What can we do together?

Employers

Individuals Educators




A partnership
between
educators and
iIndustry




CENTRE FOR THE ARTS NHC
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creative

Our Creative Blueprint programme of
research aims to

In order to
support our partners to take action.

www.creative -blueprint.co.uk



creative
apprenticeships

. Each cohort of
200 apprentices
4 makes a contribution
s Of over £2.4 million
@ to the national economy
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Iwww.creative -employment.co.uk
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Creative Apprenticeships

Creative & Cultural Skills has developed new apprenticeships with
creative and cultural sector employers in the following areas at both
level 2 and level 3

Live Events & Promotion
Music Business

Technical Theatre
Costume & Wardrobe
Cultural Heritage
Community Arts

Design

Jewellery , Silversmithing
& Allied Trades
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Other Apprenticeships
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Business & Administration
Facilities Manager

Web Designer

Customer Services
Sales & Telesales
Software Developer
Accounts

Marketing

Set crafts

Electrician

For a full list, see
www.apprenticeships.org.uk



http://www.apprenticeships.org.uk

1,600 traineeships
2,900 apprenticeships
2,000 paid internships

www.creative -employment.co.uk



